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Short explanation of rule/famendment/repeal and reason(s) for proposing rule/amendment/repeal:

Real Estate Teams are becorming permanent fxtures in today’s real estate environment and the niajority of the slate had no-specific rules by which to
govern Teams until recently. Therules are bused on the need for a designated Team Leader, more recognition of the Tearn concept (o the consumets
nnd e need for regalation of the day-to-day operations of Tearns fn conjunction with Prineipal BroKers,

Specific legal authority autharizing the prom

ulgation of rule: 73-35-18 (3).

List all rules repealed, amended, or suspended by the proposed rule: 3.5

ORAL PROCEEDING:

(] an oral proceeding is scheduled for this rute o Date:

Time:

B4 prasently, an oral proceeding is not scheduled on this rule.

Placea:

(Fan oral proceedlng is not scheduied, an oral procoeding must be held i a written request foran oral progeeding is submitted by a political subdivision, an agency or
len {1¢} or more-persons, The written request should be submitted {0 the agency cantact person at the above address within twenty (20) days after the fillag of this

notice of proposed rule ado ptien and shoutd include the name, address, emal! address, and telephoar number of the personis) making the request; snd, if you are an
agent or attorney, the name, address, email address, and telephone number of the pacly or parties vour represent, At any time withif the twenty-five {25) day public

cornment perlad, written submissions including arguments, data, and views on the proposed rule/amendment/repeat may be sutintitted Yo the filiné AGERCY.

ECONCMIC IMPACT STATEMENT:

BEconomic impact statement not reqiired

for this rule.

[ Conclse summary of economic impact statement attachad.

TEMPORARY RULES PROPOSED ACTION ON RULES FINAL ACTION ON RULES
Pate Proposed Rute Fifed:
_ Original fillng Actlon proposed: Actlon taken:
—__, Renewsal of effectiveness X New rulefs) ____Adopted withno ehanges in text
Te be In effectin ____ days __._Amendment ta existing rule(s) Adopted with changes
Effactive date: Repeat of existing ruie{s}) ___Adopted by referance
_ Immaeadiately upon filing _..Adaption by referance Withdrawn
. Other {speclfy): Proposed final effective date: Repealadopted as proposerd
X 30 days after filing Effective date!
_____Other {specify); 30 days after flling
A Other {specify):
Printad name and Title of person authorized tg fJ &r ;;S// obent . Pravtor,/ﬁfdm{nlstrator
Signature of person authorized to file rules: / { / /’//dﬁi—" A
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The entire text of the Rule including the text of any ruje being amended er{r;,ha'ng_ed Is attached,




Rule 3.5 Real Estate Teams or Groups

A,

A “Team or Group” shall mean a collective name used by two or more active real estate
licensees who represent themselves to the public as being part of a single entity which is
organized with the written approval of a Principal Broker to perform licensable real estate
activity, To qualify as a “Real Estate Team or Group” the active real estate licensees must
be working together and each must (a) work under the direct supervision of the same
Principal Broker, (b) work together on real estate transactions to provide real estate
brokerage services, (¢} must represent themselves to the public as being part of a Team or
Group, (d) must be designated by a specific team or group name, and (&) must conduct all
real estate activity from the primary office or branch office where their individual licenses
are displayed.

All Principal Brokers must have specific information on each Team operating within their
Brokerage and must register each Team with the Real Estate Commission on forms
provided for that purpose; to include a detailed list indicating all approved Team names,
the name of the Team Leader, the name of the individual Team members and the name of
any unlicensed employee(s) of the Team. The working list(s) should indicate the dates that
Team members are added to or deleted from any Team and should enable the Principal
Broker and/or the Real Estate Commission to determine Team membership at any point in
time. Adjustments to a Team should be filed with the Real Estate Commission within ten
(10) working day of any change and should be on forms provided by the Commission.

All teams must appoint a Team Leader, who will be a Broker Associate with a minimum
of one years’ real estate experience, and will have supervisory responsibility (under the
supervision of the Principal Broker) over the Team members. The Team Leader may be
subject to disciplinary action for violations of the Mississippi Real Estate Brokers Act by
Team members under their supervision.

A Team Name may, with the written approval of the Principal Broker and the Team Leader,
be used in any type of advertising. Any individual whose name is displayed in any
advertisement must be an active licensee who is sponsored by the Principal Broker. All
advertising must fully comply with the guidelines established in MREC Administrative
Rule 3.3. Principal Brokers and Team Leaders must contirm that the name of the Principal
Broker or the Brokerage Firm and their telephone number is prominently displayed on all
advertising, The name of the Team must be situated near the name of the Brokerage Firm
and shall be identified with the same sized or smaller print as that of the Brokerage.

Neither team names nor team advertising should suggest that the team is an independent
real estate brokerage. Team names must not include terms such as (a) real estate brokerage,
(b) realty, (c) real estate, or (d) company.

Source: Miss. Code Ann. §§ 73-35-3 (4); 73-35-18 (3); 73-35-21 (d)
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short explanation of rule/famendment/repeal and reasen(s} for proposing rule/amendment/repeal:

The proposed chianges are due 1o tremendaous ineraases in teeknology, social media and teprinted word which allows real eslate professionals to
“advertise™ thelr produst and services over hundreds of platforms whick did not exlst a few years ago. This hes nccessitated some specificity in our
advertislng rebe nnd requires some adjustments to exploln what is advertising and how it may be done legatly,

Specific legal authority authorizing the promulgation of rule: 73-35-18 (3),

List ali rules repealed, amended, or suspended by the proposed rule: 3.3

ORAL PROCEEDING:

71 An orai proceeding is scheduted for this rule an  Date: Time; Place:

Presently, an oral proceeding is not scheduled on this rufe.

If air oral proceeding is not schedutad, an oral procecding must he hetd if a written request for an oral proceeding is submitted by a political subdivision, an agency of
ten (10} or more persons. The written request should be submittad to e agency contact person at the above addrass within twanly {20) days aRer the filteg of this

notice of proposed rule adoption and should Include the name, address, emalf address, and teléphone number of the person{s): making the raguess; and, if you are an
agent or attorney, the name, address, email address, and telephone number of the party or parties you eeprasent. At any time within the twunw—ﬁve {25) day public

cammant parlod, written submissions Including argurients, data, and views on the proposed rife/amendment/repeal may be-submiited to the filing agency.
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Rule 3.3 Advertising

A.

"Advertising” means the use of any oral, written, visual, printed or electronically generated
advertisement by a real estate licensee or other person on behaltf of a real estate licensee.

"Advertisement" means any oral, written, visual, printed or electronic media advertisement
and encompasses any cotrespondence, mailing, newsletter, brochure, business card, for
sale or for lease signage or sign rider, promotional items, automobile signage, telephone
directory listing, radio and television broadcasts, telephone solicitation and electronic
media to include e-mails, text messaging, public blogs, social media-networking websites,
and/or internet displays.

A broker shall advertise in the name in which the license is issued. A broker may use a
descriptive term after the broker's name to indicate the occupation in which engaged, for
example, "realty", "real estate” or "property management”. It advertising in any other form,
a partnership, trade name, association, company or corporation license must be obtained
prior to advertising in that manner.

All advertising must be under the direct supervision and in the name of the Principal Broker
or in the name of the real estate Brokerage Firm and must prominently display the name of
the Principal Broker or the name of the Brokerage Firm in such a manner that it is
conspicuous, discernible and easily identifiable by a member of the public.

Principal Brokers are required to verify and determine that their name or the name of the
Brokerage Firm is prominently displayed on all advertising and that the name of any real
estate licensee or any approved real estate Team or Group is situated near the name of the
Brokerage Firm. The Broker or the Brokerage Firm must be identified by using the same
size or larger print as that of a Licensee or a Team in all advertising. All advertising must
include the telephone number of the Principal Broker or the Brokerage Firm.

No Principal Broker or licensee sponsored by said broker shall in any way advertise
property or place a sign on any such property offering the property for sale or rent without
first obtaining the written authorization to do so by all owners of the property or by any
appointed person or entity who also has full authority to convey the property.

When a licensee is advertising their own property for sale, purchase or exchange which is
not listed with a broker, the licensee must indicate that he or she is licensed. The disclosure
of licensee’s status must be made in all forms of advertising enumerated in Rule 3.3 (A),
including the “for sale” sign.

In addition to disclosing their licensed status in all advertisements, licensees are required
to disclose their licensed status on all real estate contracts in which they have an ownership
interest.



A licensee shall not advertise to sell, buy, exchange, auction, rent or lease property in a
manner indicating that the offer to sell, buy, exchange, auction, rent, or lease such property
is being made by a private party who is not engaged in the real estate business. No
advertisement shall be inserted by a licensee in any publication where only a post office
box number, telephone number, e-mail address or street address appears. Every licensee,
when advertising real estate in any publication, shall indicate that the party advertising is
licensed in real estate; whether on active or inactive status.

Source: Miss, Code Ann. §§ 73-35-35
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